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REAL PARTY IN INTEREST 



Robert W. NELSON, an individual, is the real party in interest and owner of the above- 
identified application. 
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RELATED APPEALS AND INTERFERENCES 

No other appeals or interferences are known which will be affected by this appeal. 
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STATUS OF CLAIMS 



1. Claims 12 and 14-19 are pending. Claims 1 and 3-1 1 have been cancelled. No claims 
are objected to, allowed, or withdrawn. In the Final Office Action dated November 25, 2008, the 
Examiner has indicated that claims 12 and 14-19 stand finally rejected. More specifically, claims 
12 and 14-19 were rejected under 35 U.S.C. § 103(a) as being unpatentable over Magazine 
Advertising Guide for Small ISVs in view of Evans (U.S. Pub No. 2002/0036654). 

2. The claims under appeal include claims 12, and 14-19. 
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STATUS OF AMENDMENTS 



The latest amendments to the claims submitted in a Response dated September 10, 2008 
have been entered. Appellant is filing an amendment in accordance with 37 C.F.R. § 1.1 16(b)(1) 
concurrently with this Appeal Brief cancelling Claims 1 and 3 through 1 1 . No other amendments 
have been submitted since the September 10, 2008 Amendment. 
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SUMMARY OF CLAIMED SUBJECT MATTER 



In accordance with 37 CFR § 41 .37(v), Appellant provide a brief summary of each 
independent claim involved in the appeal, where each summary refers to the Specification by 
page and line number and to the drawings, as necessary, by reference number. Appellant notes 
that this "Summary of claimed subject matter" is provided only to assist the Board in identifying 
5 some portions of the Specification related to the particular claims. In the interest of brevity, each 
claim summary does not necessarily include all references to all relevant portions of the 
Specification and drawings. Accordingly, omission of any reference to the Specification or to the 
drawings should not be construed in any way as an intent to relinquish claim scope, or as an 
implication or statement regarding the conformance with 35 U.S.C. §112. Appellant respectfully 
10 submits that the claims should not be construed as being limited to the embodiments described or 
referenced in any claim summary, and further submit that other embodiments, as well as the 
Doctrine of Equivalents, may apply in determining claim scope. 

Claim 12 

The subject matter of claim 12 is directed to an advertising system for a consumer using a 
15 communication device linked to a server which stores and displays advertisement for a party and 
increases the size of the advertisement and charges the party less for the cost of the increased size 
of the advertisement in all cases where the party provides a discount to the consumer on the 
subject matter of the advertisement (Specification, page 11, lines 11-12 and 19-21; page 16, 
lines 16-19; page 17, lines 14-20; page 18, lines 12-19; page 19, lines 10-22; page 20, lines 11- 
20 19; page 22, line 8 through page 23, line 19; Figures 4A through 4D, reference characters 42, 44, 
and 46), 

Claim 14 
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The subject matter of claim 14 is directed to an advertising system for a consumer of 
Claim 12 wherein the discount amount ranges from between none to approximately 90% 
(Specification page 23, lines 6-8). 

Claim 15 

The subject matter of claim 15 is directed to an advertising system for a consumer of 
Claim 12 wherein the decreases in advertising cost are from between none in cases of no 
discount to approximately 100% as the discount incrementally increases (Specification page 23, 
lines 11-17). 

Claim 16 

The subject matter of claim 16 is directed to an advertising system for a consumer of 
Claim 12 wherein the increases in advertising size is between none to any incrementally greater 
size as the discount is incrementally increased (Specification page 22, lines 8-16; and page 23, 
lines 18-19). 

Claim 17 

The subject matter of claim 17 is directed to an advertising system for a consumer of 
Claim 12 wherein the server is programmed to request additional information from the consumer, 
to permit the consumer to select a discount amount dependent on the information provided by the 
consumber, to store the information, and to make the information available to the party 
(Specification page 13, line 12 through page 14, line 23; Figure 1, reference characters 12, 14, 
16, 18. and directional arrows I through S). 
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The subject matter of claim 18 is directed to an advertising system for a consumer of 
Claim 12 wherein the server is programmed to provide a certificate to the consumer which 
reflects the consumer's discount selection and is contingent to, and based on, the information 
provided by the consumer (Specification page 14, lines 4-14; and Figure 1, reference characters 
5 12, 14, 16 and directional arrows P through Q). 

Claim 19 

The subject matter of claim 19 is directed to an advertising system for a consumer of 
Claim 12 wherein the server is programmed to compile a report for the party which comprises a 
value between the cost of the advertising for the party and the frequency of discount certificates 
10 on the subject matter of the advertisement (Specification page 14, line 15 through page 15, line 9; 
and Figure 1, reference characters 14, 18 and directional arrow S). 
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GROUNDS OF REJECTION TO BE REVIEWED ON APPEAL 



Appellant wishes the Board of Patent Appeals and Interferences to review the following 
grounds of rejection on appeal: 

1. Grounds of rejection in rejecting claims 12 and 14-19 under 35 U.S.C. § 103(a) as 
being unpatentable over Magazine Advertising Guide for Small ISVs in view of Evans (U.S. Pub 
No. 2002/0036654). 
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ARGUMENT 

Appellant respectfully submits that claims 12 and 14-19 are allowable over the cited 
portions of the cited references. The issues presented for review are addressed below. 

REJECTION OF CLAIMS 12 AND 14-19 UNDER 35 U.S.C. 8103(A) - ("MAGAZINE 
ADVERTISING GUIDE FOR SMALL ISVs" AND "KING") IS IMPROPER 

5 The Examiner rejected claims 12 and 14-19 under 35 U.S.C. 103(a) as being unpatentable 

over Magazine Advertising Guide for Small ISVs ( Guide ) in view of Evans, U.S. Pub No. 
2002/0036654 (Evans ('654)). 

Appellant respectfully submits that the rejection is improper, and in particular as to the 
Guide , for at least the following reason: 
10 A. The cited portions of Guide and King ('654), taken alone or in combination, 

fail to teach or suggest a larger ad at a lower cost if the party placing the ad offers a discount to 
the consumer who purchases the party's product or service; and further, the greater the discount 
to the consumer, the larger the ad with an even lower price for that ad. 

Page 6 of the Guide , lines 9 through 29, are germane to the Examiner's rationale for 
15 rejection. At line 6, it begins with a statement that the bigger the ad, the more expensive it is and 
that statement if prefaced with the word "obviously". It also provides for discounts to a same- 
sized ad only if the same ad is run more than one time and generally to receive the discount, the 
ad should be run six or more times and it makes no mention of increased ad size. In other words, 
the longer the commitment, the more likely it is that, for the same sized ad, a discount to the cost 
20 of the ad, per ad, will be given. 
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Nowhere in the Guide does it provide for, in any manner whatsoever, charging less as 
size increases in cases where the party [merchant] is providing a discount to a consumer. In 
Appellant's concept, there is no requirement for a long term commitment. The Guide does 
suggest a lower advertising charge may be given provided a long-term commitment is executed 
5 [see page 6, lines 17-22 of the Guide]. 

The Guide also clearly states that it is obvious that the cost of an ad will increase with an 
increase in size. The Guide clearly and obviously teaches away from the non-obvious, the 
unheard-of concept of charging less for the ad while giving more in size when the party provides 
to the consumer a discount to the purchase price of the party's product or service. Moreover, if a 

10 longer-term contract is canceled by a party, as per the Guide , the party "...will have to pay a 

"short rate" penalty." No one will "...let you run 6 insertions [ads] at a 12X rate. ..and perhaps 
[the party will pay] a little more for [the] trouble." [see page 6, lines 27-29]. No one except in 
Appellant's advertising system. 

In addition, the greater discount the party is willing to give a consumer will translate to 

15 [1] a greater discount in ad cost and [2] a larger sized ad. This also is nowhere to be found in the 
Guide . It is neither implied, suggested, or taught~it just does not exist in the Guide . At best it is 
an unsupported inference. 

In the Advisory Action the Examiner has stated that all the above is obvious in that a 
publisher [Appellant in our case] may set any advertising rates to be charged to the party 

20 [merchant of products or services] the publisher desires having only three options in so doing: 

[1] higher cost to the party for larger ads; [2] lower costs to the party for larger ads; [3] and same 
costs for all parties for all sizes. The concept of party-discounts to consumers having a direct 
impact on lower the cost of the ad to the party is a limitation that does not fall within the above 
three enumerated parameters. 

25 Advertising in this society, and others similarly situation, has been an on-going long-time 

business. Nowhere or ever, has a publisher offered to a party greater advertising sizes at lower 
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costs as the advertising size increases in cases where the party placing the ad provides discounts 
to consumers. Lower cost for an ad in Appellant's concept has absolutely nothing to do with 
long-term commitments. Had such a concept been so obvious, in the course of these many years 
of advertising, it would have happened. 
5 The feature of lowering the total cost of the ad in instances where the merchant/advertiser 

is willing to give the consumer a discount for the purchase of the merchant/advertiser's product 
or services is non-existent in the prior art. Appellant contends that these features of providing a 
greater observable size at less in total cost for an advertisement regardless of its duration [i.e., 
long-term commitment requirement] if a discount is offered by the merchant/advertiser to the 

10 consumer is novel and such novelty is not obvious. Moreover, the greater the discount being 
offered by the merchant/advertiser will lower, even more, the total cost for the advertisement. 

The failure of the cited art to teach or suggest each and every feature of a claim is fatal to 
an obviousness rejection under 35 U.S.C. § 103. For example, section 2143.03 of the MPEP 
requires the "consideration" of every claim feature in an obviousness determination. For a 

15 proper rejection, this "consideration" requires that the Examiner find that the cited art teaches or 
suggests each and every claim feature . See In re Royka, 490 F.2d 981, 180 USPQ 580 (CCPA 
1974) (emphasis added) (to establish prima facie obviousness of a claimed invention, all the 
claim features must be taught or suggested by the prior art). As the Board of Patent Appeals and 
Interferences has recently confirmed, a proper obviousness determination requires that an 

20 Examiner make "a searching comparison of the claimed invention — including all its 

limitations — with the teaching of the prior art." See In re Wada and Murphy, Appeal 2007-3733, 
citing In re Ochiai, 71 F.3d 1565, 1572 (Fed. Cir. 1995)(emphasis in original). Further, the 
necessary presence of all claim features is axiomatic, since the Supreme Court has long held that 
obviousness is a question of law based on underlying factual inquiries, including . . . ascertaining 

25 the differences between the claimed invention and the prior art. Graham v. John Deere Co., 383 
U.S. 1, 148 USPQ 459 (1966) (emphasis added). 
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Appellant submits that this is why Section 904 of the MPEP instructs Examiners to 
conduct an art search that covers "the invention as described and claimed ." (Emphasis added). 
Further, Appellant respectfully directs attention to MPEP § 2143, the instructions of which 
buttress the conclusion that obviousness requires at least a suggestion of all of the features of a 
5 claim, since the Supreme Court in KSR Int'l v. Teleflex Inc. stated that "there must be some 
articulated reasoning with some rational underpinning to support the legal conclusion of 
obviousness." KSR Int'l v. Teleflex Inc., 127 S. Ct. 1727, 1741 (2007) {quoting In re Kahn, 441 
F.3d 977, 988 (Fed. Cir. 2006)). Accordingly, it remains well-settled law that an obviousness 
rejection requires at least a suggestion of all of the features in a claim. See In re Wada and 
10 Murphy, citing CFMT, Inc. v. Yieldup Intern. Corp., 349 F.3d 1333, 1342 (Fed. Cir. 2003) and In 
re Royka, 490 F.2d 981, 985 (CCPA 1974). 

For the reasons discussed below, Appellant respectfully submits that Guide and Evans 
('654) fail to teach or suggest, either alone or in combination, all the limitations of any of the 
rejected claims. In light of the foregoing, Appellant respectfully requests withdrawal of the 
15 rejection of claim 12. 

Inasmuch as Claims 14-19 depend from claim, Appellant respectfully submits that claims 
14-19 are allowable for at least the reason that these claims depend from an allowable base claim. 
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Conclusion 



Appellant respectfully submit that the pending claims are allowable and that the 
rejections should be reversed. 

Respectfully Submitted, 

/Frank G. MORKUNAS/ 

Frank G. MORKUNAS 
Reg. No.: 38,974 

Applied Patents and Trademarks 
7750 Dagget St., Ste. 203 
San Diego, CA 02111 
Phone: 858-565-0799 
Fax: 858-268-9968 
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CLA1 MS APPENDIX 

Claims 

12. An advertising system comprising: 

a consumer communication device; 
5 a server to which a consumer may link and initiate a consumer inquiry using said 

consumer communication device: and 

wherein said server is programed to charge to a party an advertising cost for an 
advertising size and to receive from said party one or more discount amount to an asking price 
for a subject matter of said advertisement and offering said one or more discount amount to said 
10 consumer, wherein each incrementally larger of said discount amount offered by said party to 
said consumer generates an incremental increase in said advertising size and an incremental 
decrease in said advertising cost. 

14. The advertising system of Claim 12 wherein said discount amount ranges from between 
none to approximately 90% of said asking price. 

15 15. The advertising system of Claim 14 wherein decreases to said advertising cost are between 
approximately none when said discount amount is none and up incrementally to 100% as said 
discount amount is incrementally increased. 

16. The advertising system of Claim 14 wherein increases to said advertising size over a basic 
size are between none when said discount amount is none and up incrementally, as overall space 
20 for an increase in said advertising size permits, as said discount amount is incrementally 
increased. 
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17. The advertising system of Claim 12 further comprises said server programed to request 
additional information from said consumer and, dependent on answers provided by said 
consumer, to permit said consumer to select one or more of said one or more discount amount 
and storing said answers as information about said consumer and making said information 
available to said party. 

18. The advertising system of Claim 17 further comprises said server programed to provide to 
said consumer a certificate reflecting said selection and based on said information. 

19. The advertising system of Claim 18 further comprises said server programed to compile a 
report to said party wherein said report comprises a value between said advertising cost and a 
frequency of certificates provided on each subject matter of said advertisement. 
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EVIDENCE APPENDIX 

Evidence 

1 . Final Office Action dated November 25, 2008 which includes Magazine Advertising 
Guide for Small IS Vs. 

2. Advisory Action dated January 29, 2009. 

3. U.S. Publication No. 2002/0036654 (Evans) 
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DETAILED ACTION 



1. Claims 1, 3-12 and 14-19 have been examined. Application 10/661,302 
(ADVERTISING SYSTEM) has a filing date 09/1 1/2003. 



2. In response to Non Final rejection filed 06/20/2008, the Applicant filed an 
Amendment on 09/10/2008, which amended claims 1, 3-7, 10-12, 16-19 and cancel 
claims 2 and 13. 



3. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have beon obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains 
Patentability shail not be negatived by the manner in which the invention was made. 

Claims 1, 3-12 and 14-19 are rejected under 35 U.S.C. 103(a) as being 

unpatentable over Magazine Advertising Guide for Small ISVs 

(http://www.eric sink.com/ Ma q azine Advertisma hinnn in View of Evans (US 20020036654). 

Claim 1 , Magazine Advertising Guide teaches: 




An advertising system comprising: 

charge an advertising cost for an advertising size wherein said advertising cost 
incrementally decreases for each incremental increase in said advertising size (see 
page 6). 

Magazine Advertising Guide does not expressly teach: 



Response to Amendment 



Claim Rejections - 35 USC § 103 
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A consumer communication device; a server to which a consumer may link and 
initiate a consumer inquiry using said consumer communication device and wherein 
said server stores an advertisement for a party and is programmed to provide an 
advertising size to a said party for said advertisement. However, Evans teaches that it is 
old and well known in the promotion art for advertisers to use computers to access an 
online web server in order to create and select advertisements to be published in 
different mediums (see paragraph 60). Therefore, it would have been obvious to a 
person of ordinary skill in the art at the time the application was made, to know that 
advertisers in the Magazine Advertising Guide would use computers to access an online 
web server in order to create and select advertisements to be published in different 
mediums, as Evans teaches that it is old and well known to do so. 
Claim 3, Magazine Advertising Guide teaches: 




offer one or more discount amount to said consumer through said server to said 
consumer communication device on an asking price for a subject matter of said 
advertisement (see page 6). 

Claim 4, Magazine Advertising Guide teaches: 

request additional information from said consumer and dependent on answers 
provided by said consumer, to permit said consumer to select one or more of said one 
or more discount amount and storing said answers as information about said consumer 
and making said information available to said party (see page 6 "contract"). 
Claim 5, Magazine Advertising Guide teaches: 
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provide to said consumer a certificate reflecting said selection and based on said 
information (see page 6 "contract"). 



compile a report to said party wherein said report comprises a value between 
said advertising cost and a frequency of certificates provided on each subject matter of 
said advertisement (see page 6 "6 insertions at a 12x rate"; see page 7 "graph about the 
response rate to a magazine ad"). 

Claim 7, Magazine Advertising Guide teaches: 

receive from said party a discount amount for said consumer to an asking price 
for a subject matter of said advertisement wherein a larger of said discount amount 
given by said party generates an increase in said advertising size for said party and a 
decrease in said advertising cost for said party(see page 6). 

Claim 8, Magazine Advertising Guide teaches: 

wherein said discount amount ranges from between none to approximately 90% 
of said asking price (see page 6). 

Claim 9, Magazine Advertising Guide teaches: 

wherein decreases to said advertising cost are between approximately none 
when said discount amount is none and up incrementally to 100% as said discount 
amount is incrementally increased (see page 6) 

Claim 10, Magazine Advertising Guide teaches- 
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wherein increases to said advertising size over a basic size are between none 
when said discount amount is none and up incrementally, as overall 
space permits, as said discount amount is incrementally increased (see page 6). 

Claim 11, Magazine Advertising Guide teaches: 

compile a report to said party wherein said report comprises a value between 
said advertising cost and a frequency of consumer requests for a discount to any asking 
price for any one subject matter of said advertisement (see page 6 "contract"; page 7 
"graph about the response rate to a magazine ad"). 

Claim 12, Magazine Advertising Guide teaches: 

An advertising system comprising: 

receive from a party one or more discount amount to an asking price for a subject 
matter of said advertisement and offering said one or more discount amount to said 
consumer, wherein each incrementally larger of said discount amount offered by said 
party to said consumer generates an incremental increase in said 
advertising size and an incremental decrease in said advertising cost (see page 6). 



A consumer communication device; 

A server to which a consumer may link and initiate a consumer inquiry using said 
consumer communication device and wherein said server is programmed to charge an 
advertising cost for an advertising size. However, Evans teaches that it is old and well 
known in the promotion art for advertisers to use computers to access an online web 
server in order to create and select advertisements to be published in different mediums 




does not expressly teach: 
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(see paragraph 60). Therefore, it would have been obvious to a person of ordinary skill 
in the art at the time the application was made, to know that advertisers in the Magazine 
Advertising Guide would use computers to access an online web server in order to 
create and select advertisements to be published in different mediums, as Evans 
teaches that it is old and well known to do so. 

Claim 13, Magazine Advertising Guide teaches: 

wherein said advertising space comprises any tangible medium from which said 
advertisement placable and from which said advertisement can be perceived, 
reproduced, or communicated either directly or with aid of a machine or a device (see 
page 6). 

Claim 14, Magazine Advertising Guide teaches- 

wherein said discount amount ranges from between none to approximately 90% 
of said asking price (see page 6). 

Claim 1 5, Magazine Advertising Guide teaches: 

wherein decreases to said advertising cost are between approximately none 
when said discount amount is none and up incrementally to 100% as said discount 
amount is incrementally increased (see page 6). 

Claim 16, Magazine Advertising Guirio texrhw 

wherein increases to said advertising size over a basic size are between none 
when said discount amount is none and up incrementally, as overall space for an 
increase in said advertise size permits, as said discount amount is incrementally 
increased (see page 6). 
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Claim 17, Magazine Advertising Guide teaches: 

request additional information form said consumer and dependent on answers 
provided by said consumer, to permit said consumer to select one or more of said one 
or more discount amount and storing said answers as information about said consumer 
and making said information available to said party (see page 6). 

Claim 18, Magazine Advertising Guide teaches: 

provide to said consumer a certificate reflecting said selection and based on said 
information (see page 6). 

Claim 19, Magazine Advertising Guide teaches: 

compile a report to said party wherein said report comprises a value between 
said advertising cost and a frequency of certificates provided on each subject matter of 
said advertisement (see page 6-7 "graph of the response rate to a magazine ad"). 

Response to Arguments 
4. Applicant's arguments with respect to the claims have been considered but are 
moot in view of the new ground(s) of rejection. The Applicant argues that the prior art 
does not teach Applicant's claimed invention, because according to the Applicant, the 
MAG reference relates to a discount in advertisement cost based only on duration, not 
size. The Examiner answers that "advertising size" according to Applicant's specification 
includes "byte size" (see page 8, lines 20-23) and publishing a full page in every issue 
that a magazine publish, as taught by MAG would read the limitation "increase size". 
Therefore, contrary to Applicant's argument, the MAG reference teaches Applicant's 
claimed invention. 
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Conclusion 

5. Applicant's amendment necessitated the new ground(s) of rejection presented in 
this Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP 
§ 706.07(a). Applicant is reminded of the extension of time policy as set forth in 37 
CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1.136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to DANIEL LASTRA whose telephone number is 571-272- 
6720 and fax 571-273-6720. The examiner can normally be reached on 9:30-6:00. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, James W. Myhre can be reached on (571)272-6722. The official Fax 
number is 571-273-8300. 
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Art Unit: 3688 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

/Raquel Alvarez/ 

Primary Examiner, Art Unit 3688 

/DANIEL L ASTRA/ 
Examiner, Art Unit 3688 
November 20, 2008 
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THE REPLY FILED 12 January 2009 FAILS TO PLACE THIS APPLICATION IN CONDITION FOR ALLOWANCE. 

1. |53 The reply was filed after a final rejection, but prior to or on the same day as filing a Notice of Appeal. To avoid abandonment of this 

application, applicant must timely file one of the following replies: (1) an amendment, affidavit, or other evidence, which places the 
application in condition for allowance; (2) a Notice of Appeal (with appeal fee) in compliance with 37 CFR 41.31; or (3) a Request 
for Continued Examination (RCE) in compliance with 37 CFR 1.114. The reply must be filed within one of the following time 
periods: 

a) □ The period for reply expires months from the mailing date of the final rejection. 

b) ^ The period for reply expires on: (1) the mailing date of this Advisory Action, or (2) the date set forth in the final rejection, whichever is later. In 

no event, however, will the statutory period for reply expire later than SIX MONTHS from the mailing date of the final rejection. 

Examiner Note: If box 1 is checked, check either box (a) or (b). ONLY CHECK BOX (b) WHEN THE FIRST REPLY WAS FILED WITHIN TWO 

MONTHS OF THE FINAL REJECTION. See MPEP 706.07(f). 
Extensions of time may be obtained under 37 CFR 1.1 36(a). The date on which the petition under 37 CFR 1 .1 36(a) and the appropriate extension fee 
have been filed is the date for purposes of determining the period of extension and the corresponding amount of the fee. The appropriate extension fee 
under 37 CFR 1 .17(a) is calculated from: (1) the expiration date of the shortened statutory period for reply originally set in the final Office action; or (2) as 
set forth in (b) above, if checked. Any reply received by the Office later than three months after the mailing date of the final rejection, even if timely filed, 
may reduce any earned patent term adjustment. See 37 CFR 1 .704(b). 
NOTICE OF APPEAL 

2. dine Notice of Appeal was filed on . A brief in compliance with 37 CFR 41.37 must be filed within two months ofthedateof 

filing the Notice of Appeal (37 CFR 41 37(a)), or any extension thereof (37 CFR 41 .37(e)), to avoid dismissal of the appeal. Since a 
Notice of Appeal has been filed, any reply must be filed within the time period set forth in 37 CFR 41.37(a). 
AMENDMENTS 

3. □ The proposed amendment(s) filed after a final rejection, but prior to the date of filing a brief, will not be entered because 

(a) □ They raise new issues that would require further consideration and/or search (see NOTE below); 

(b) Q They raise the issue of new matter (see NOTE below); 

(c) D They are not deemed to place the application in better form for appeal by materially reducing or simplifying the issues for 

appeal; and/or 

(<})□ I hey present additional claims without canceling a corresponding number of finally rejected claims. 
NOTE: . (See 37 CFR 1 .1 16 and 41 .33(a)). 

4. □ The amendments are not in compliance with 37 CFR 1.121. See attached Notice of Non-Compliant Amendment (PTOL-324). 

5. □ Applicant's reply has overcome the following rejection(s): . 

6. D Newly proposed or amended claim(s) would be allowable if submitted in a separate, timely filed amendment canceling the 

non-allowable claim(s). 

7. £3 For purposes of appeal, the proposed amendment(s): a) □ will not be entered, or b) □ will be entered and an explanation of 

how the new or amended claims would be rejected is provided below or appended. 
The status of the claim(s) is (or will be) as follows: 

Claim(s) allowed: . 

Claim(s) objected to: . 

Claim(s) rejected: 1.3-12 and 1 '4-1 '9 . 

Claim(s) withdrawn from consideration: . 

AFFIDAVIT OR OTHER EVIDENCE 

8. □ The affidavit or other evidence filed after a final action, but before or on the date of filing a Notice of Appeal will not be entered 

because app 1 , an* fa , d , , > gc j nnj sufficient reasons why the affidavit or other evidence is necessary and 

was not earlier presented. See 37 CFR 1.1 16(e). 

9. dThe affidavit or other evidence filed after the date of filing a Notice of Appeal, but prior to the date of filing a brief, will not be 

entered because the affidavit or other evidence failed to overcome ail rejections under appeal and/or appellant fails to provide a 
showing a good and sufficient reasons why it is necessary and was not earlier presented. See 37 CFR 41 .33(d)(1). 

10. □ The affidavit or other evidence is entered. An explanation of the status of the claims after entry is below or attached. 
REQUEST FOR RECONSIDERATION/OTHER 

1 1 . M The request for reconsideration has been considered but does NOT place the application in condition for allowance because: 

See Continuation Sheet. 

12. □ Note the attached Information Disclosure Statements). (PTO/SB/08) Paper No(s). 

13. □ Other: . 

/Raquel Alvarez/ 

Primary Examiner, Art Unit 3688 
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Continuation of 1 1 . does NOT place the application in condition for allowance because: The Applicant argues that the prior art does not 
teach Applicant's claimed invention. The Examiner answers that While the cited reference talks about pricing advertisements by physical 
size, e.g. whole-page, half-page, quarter-page, eta, it does not explicitly disclose that the prices for the larger advertisements are less than 
the prices for the smaller advertisement. However, since setting up the advertising rates is a business decision by the publisher;- it would 
have been obvious that the publisher could decide to charge less for a large advertisement and more for a small advertisement. Since 
there are only three ways of determining the rates charged for two different sizes of advertisements, (1 ) higher for larger, (2) lower for 
larger, or (3) same for all sizes, and no unexpected results are obtained in choosing one rate plan over the other, it would have been 
obvious for Magazine Advertising Guide to choose any one of the three possible plans including charging a lower rate for larger 
advertisements.. 
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>n relates to a computerized method for a user to 
create an advertisement bv displaying a plurality of adver- 
tising formats for selection by a user; displaying a template 
corresponding to a selected advertising format; displaying a 
plurality of product references for selection by the user; 
displaying on the template a selected product reference tc 
create a proposed advertisement, and creating a preview ol 
the proposed advertisement, all of which may be imple- 
mented using the Internet. Ihe iuveiitii'ni fuitliei iela:es to a 
computerized system for creating an advertisement that 
comprises a template database for storing advertising ioi- 
niats; a product dataha tor storing product references; and 
a computer to access the databases. Preferably, the user has 
a network interface such ss Ink net access, thai permits 
access via a remote location, software to permit a user to 
specify specifications such as quantity, printing information, 
ship dale, paper lyne, pricing nlormalion, md payment 
information, and may be configured to receive images and 
text for new products. 
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SYSTEM AND METHOD FOR 
COMPUTER -CREATED ADVERTISEMENTS 

REFERENCE TO RELATED APPLICATIONS 

[0001] This application claims priority to U.S. provisional 
application, entitled "Internet Advertising Design Build 
Model.' assigned Ser. No. 60/213,484, filed Jun, 23, 2000, 
which is specifically and entirely incorporated by reference. 

BACKGROUND OF THE INVENTION 
[0002] 1. Field of the Invention 

[0003] This invention relates to business models, methods 
and systems for generating advertising materials useful for 
all forms, ul advertise an e a -t. More particularly, this invention 
relates to computerized systems and methods for creating 
advertisements. 

[0004] 2. Description of the Background 
[0005] Conventional business methods for creating adver- 
tising require that written materials and other documentation 
be provided by a customer (which we will refer to herein as 
the user) to third party graphic artists who design the layout. 
The customer must wait to receive a hard-copy proof from 
the artists, and then, after reviewing and revising the proof, 
resend the proof to the artists for redesign. When the proof 
is Cmally approved, the injfeimatinu must be delivered to a 
commercial printer to produce the advertisements in their 
final form. At each stage of the process, there can be 
substantial delays. After one or more redesigns, the customer 
must wait for a final proof and then, once approved, wait for 
the final product to be produced. 

[0006] The conventional process is time consuming and 
ins JEcienl, and can also be very expensive relative to the cost 
of services that can be provided by the present invention. For 
example, a customer must employ the sendees of a graphic 
artist, which can add sign.livaul cost to the process. More- 
over, the inclusion of a graphic artist into tire process 
requires additional time and communications between the 
artist and the customer. Each time the work -in-process is 
transferred between parties (for example, from the graphic 
artist to the cusloinei, from the customer to the graphic artist, 
and from the graphic artist to the printer), the work in 
process mast enter the queue of the recipient. wLtoh may add 
uncontrollable delays, not to mention the time associated 
with flic logistics of trans-erring materials. Accordingly, 
there is a need for an improved system that is less time 
consuming and less costly. 

SUMMARY OF THE INVENTION 

[0007] The present invention relates to methods and sys- 
tems for creating advertisements. J Tae present invention uses 
computers and software t Qciencics in designing 

and printing advertisements. The present invention also 
contemplates the use of the Internet to streamline the pro- 

[0008] Disclosed heroin is a computerized method for a 
user to create an advertisement, comprising the steps: dis- 
playing on a computer a plurality of advertising formats for 
selection by the user; displaying on the computer, in 
response to selection by the user, a template that corresponds 
to a selected one or more of the plurality of advertising 



formats; displaying on the computer a plurality of product 
references for selection by the user; displaying on the 
template at least one selected product reference to create a 
proposed advertisement; and creating a preview of the 
proposed advertisement. The method may also involve sub- 
mitting specifications to a remote site and printing adver- 
tisements in accordance with the specifications Remote 
sites are preferably commercial printers, but may also be 
printers in another office, at another location or in a different 
country. 

[0009] Also disclosed is an Internet-based method for a 
user fo create an advertisement, comprising the steps: 
a e? sire. & weh site tin u I a eonip'a r • sp! ug m tl 
i r | utei i p.uiati'.y of rtisiug formats for selection, tv 
the user, displaying on lie mutpulcr. in response to selection 
by the user, a template that corresponds to a selected one or 
more of the plurality of advertising formats; displaying on 
the computer a plurality of product references for selection 
by the user; displaying on the template at least one selected 
product reference to create a proposed advertisement, sub- 
mitting to a remote site, via the internet, electronic files of 
the proposed advertisement, specifications for the proposed 
advertisement, the specifications including at least one of a 
quantity, a papci size, printing specifications, drop shipping 
information, ami a payrien' rr.dtiod; creatine, at the remote 
site, a preview of the proposed advertisement which may be 
a hard-copy proof or an electronic .ar other preview; making 
the preview a\ ail ible I the us. ii review , and printing, in 
accordance with set printing specifications, advertisements 
that correspond to the proposed advertisements. The method 
may also provide the user with the ability to enter informa- 
tion concerning custom product r; ferenees, such that the 
custom product references may be display ad on 1'ie template 
along with product references selected from the displayed 
plurality of product references. 

[0010] A computerized system for creating an advertise- 
menl is also disclosed. The system comprises: a template 
database for storing a plurality of advertising formats; a 
product database [or storing a plurality of product refer- 
ences; a computer that has access to the template database 
and the product database, the computer accesses software 
that is capable of incorporating: a template selector for 
selecting al least one template from the template database: a 
product selector loi selecting at leas" one p-oducf reference 
from the product database, each of the al least one product 
reference hchi I u al Li 1 i < i i i _- in I text ind a 
design interface for controlling the placement of a selected 
product reference on a selected template in order to create a 
proposed advertisement The computer may also have a 
network interface (such as an interface to the Internet) that 
permits access to the computer via a remote location, so that 
a user may access the computer in order to create a proposed 
advertisement. The computer may also include software to 
ereale ;i specifications interfere f'Ji inputting specifie aliens 
(for example, quantity, printing information, shipping infor- 
mation and destination, pricing information. papei type, and 
payment information) for the advertisement. 

[0011] Also disclosed is a computerized system for creat- 
ing an advertisement, comprising: a template database for 
storing a plurality of advertising formats; a product database 
for storing a plurality of product references; and a computer 
that has access to the template database and the product 
database. The computer accesses software that is capaole of 
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incorporating: a template selector for selecting at least one 
template from the template database; a product input inter- 
face for adding new product references to the template 
database; a product selector for selecting at least one product 
reference from the product database, each of the at least one 
product reference including at least one of an image and text; 
and a design interface for controlling the placement of a 
selected product reference on a selected template in order to 
create a proposed advertisement. The computer is also 
configured to include a network interface that permits access 
to the computer via a computer network connection such as, 
for example, an Internet or other broadband-based connec- 
tion, a modem, a networked computer, or combinations 
thereof so that a user may access the computer to create a 
proposed advertisement. The system may also include an 
input for receiving an image (for example, from a digital 
earners) and textual mforma.icn vxw-cnuujt new products, 
and a data marker for linking the digital data and the image. 
[0012] An Internet-based method for a user to create an 
advertisement is also disclosed. The method comprises; 

< i i it- II i iu^'h a computer, the web site being 

hosted on a host computer, and the host computer having 
access to a first database of advertising formats and a second 
database i:f jroduct references; accessing the first database 
to identify a plurality of advertising formats; displaying on 
the computer the plurality of advertising formats tor selec- 
tion by the user; displaying on the computer, in response to 
selection by the user, a template that corresponds to a 
.selected one 01 more of the plurality of advertising formats, 
accessing the second database to identify a plurality of 
product references; displaying on the computer the plurality 
of product references for selection by the user; displaying on 
the template at least one selected product reference to create 
a proposed advertisement; submitting to a remote site, via 
the Internet, electronic files of the proposed advertisement, 
specifications for the pr ipo i ertiscment, tl | li 
cations aid final flics that constitute the proposed advertise 
merit including at least one of a qyanliiv. pruning specifi- 
cations, » ship dart, a paper ty-jc, and a payme-l method: 
creating, at the remote site, a preview of the proposed 
advertisement (e.g. hard-copy proof, electronic preview, 
printer's proof); and printing, in accordance with the print- 
ing specifications, shipping and destination information, 
pricing ind ] lyment .1" nation idvertisements that cor- 
respond to thi pi ill -1 1 mi nts The method may 
also involve displaying on the computer a menu such as, for 
example, a drop-down or pop-up menu, that permits new 
custom product references to be entered into the second 
database. 

[0013] Alto disclosed are e method and system whereby a 
user operates a computer to create an advertisement. This 
method comprises the steps: selecting an advertising format 
fioui 1 pluralit; of id crtrsin;; formats lisplayiirg 1 tem- 
plate that corresponds to a selected advertising format, 
which template includes a plurality of advertising areas; 
selecting a product reference, which product reference com- 
prises at least iint uf an image and lest; and importing the 
selected product reference onto an advertising area to create 
an advertisement. Preferably, the advertising area is config- 
ured to automatically format the selected product reference 
to fit within physical dimensions of the advertising area. 
[0014] A method and system for creating an advertisement 
are also disclosed. This method comprises; selecting an 



advertising format; displaying a template that corresponds to 
a selected adverti ii formal rich tea plate includes a 
plurality of aive 1 11 el tinj 1 | tur 1 1 y of product 

references; specifying a rule of priority for laying out the 
plurality of product references onto the plurality of adver- 
tising areas; and generating an advertisement whereby the 
plurality of product references are placed onto the plurality 
of advertising areas in accordance with the rule of priority. 
[0015] The present invention overcomes the problems and 
i'isad"3magi!.s associated wilh conventional methods and 
systems including electronic systems, and provides new 
business methods and systems whereby a user can access 
host computer or server (for example, by way of a web site 
on the Internet), and quickly end efficiently create custom- 
ized advertising materials. 

[0016] Other embodiments and advantages of the inven- 
tion are set I r( 1 1 rr pail h the ilescr iplior wide 1 follows, and 
ill pari, w 11 lie o .avion..-. ! 1 1 :r 1 1 this description, <•! im.y be 
learned from the practice of the invention. 

BRIEF DESCRIPTION OF THE DRAWINGS 
[0017] FIG. 1 depicts a general purpose computer system. 
[0018] FIG. 2 illustrates a schematic rS me embodiment 
of one configuration of the invention. 
[0019] FIG. 3 illustrates a schematic of one embodiment 
of one process of the invention. 

[0020] FIG. 4 illustrates a template for selection of a 
product by vendor, brand or category. 
[0021] FIG. 5 illustrates available product reference 
options for the particular product selected from FIG. 4. 
[0022] FIG. 6 illustrates a selection of one product refer- 
ence option from FIG. 5. 

[0023] FIG. 7 illustrates incorporation of the product 
reference selected fr .--m FIG. f> inn tin Anal advertisement 

DESCRIPTION OF THE INVENTION 
[0024] A tecraicj advantage of the present invention is 
thai it may be used to significantly reduce the amount of time 
involved in preparing advertisements. The amount of time 
reduction is surprising. As a result of the time reductions 
realized, materials can be submitted weeks in advance- 
instead of month 1 1 1 previously the norm for some 
users) In some cases, advertising materials can be creeled in 
a matter of hours (and possibly minutes in the cases of one 
page advertisements). 

[0025] \i tr loehniea! t f the pre ent inven- 
tion is that it may be used to significantly reduce the cost 
involved in preparing advertisements. The cost savings is 
surprising. 

[0026] Another technical advantage of the present inven- 
tion is that the method and systems pencil a user to create 
high quality advc-'isenen: nalorrsis without the services of 
a graphic artist, thereby realizing unexpected savings in time 
and expense. 

[0027] Another technical advantage of the present inven- 
tion is that the method and systems permit a user to direct the 
electronic transfer ot'a final or non-final advertising tile to a 
commercial printer (which can be local, within the same city, 
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or distant, outside the country) or other destination such as, 
for example, a desk top printer, an e-mail account, a website, 
or a facility for further processing. 

[0028] Another technical advantage of the present inven- 
tion is that the method and systems permit a user to eliminate 
the time associated with certain queues (e.g., the queue of 
the graphic artist who designs a layout for an ad), thereby 
realizing unexpected savings in time. 
[0029] Another technical advantage of the present inven- 
tion is that the method and systems permit a user to print its 
own advertisements, which will insult in gi eater control over 
printing costs and timing. Printing "in house" also elimi- 
nates the delay of queues that may exist when projects are 
delivered to a commercial printer. 

[0030] Another technical advantage of the present inven- 
tion is that the method and systems are easily used, and the 
databases are easily updated. 

[0031] Another technical advantage of the present inven- 
tion is that the method and systems are easily customized to 
provide a unique look for each user, and to provide unifor- 
mity from advertisement to advertisement, thereby, helping 
a user to create branding among its trademarks, 
[0032] Another technical advantage of the present inven- 
tion is that the method ami systems jmovhIc eosl-eJTeui ive 
advertisement services, well below the rates charged by 
professional designers. 

[0033] Another technical advantage of the present inven- 
tion is that the method and systems permit a user to maintain 
up-to-date product databases in order to facilitate the cre- 
ation of accurale and current advertisements. 
[0034] Another technical advantage of the present inven- 
tion is that the method and systems facilitate the provision 
of services to users who desire to have another person or 
entity create and maintain user product databases. 
[0035] Another technical advantage of the present inven- 
tion is that I'm method ami .syslcms penult flexibility in the 
creation of advertisements, in the sense that advertisements 
may be created using any number of colors, as well as in 
black and white. 

[0036] Another technical advantage of the present inven- 
tion is that the method and systems are easily used, and the 
databases arc easily updated. 

[0037] Another technical advantage of the present inven- 
tion is that the method and systems can be easily updated 
through software upgrades to include the latest fashions in 
advertisement design services. 

[0038] Another technical advantage of the present inven- 
tion is that the method and systems are modified to provide 
links to other web pages so that the lalest information 
concerning new and existing products can be integrated into 
the databases of the present system, as well as to provide 
access to others so that they can obtain the latest information 
about a user's products and services. 
[0039] Another technical advantage of the present inven- 
tion is that the method and systems permit a service provider 
(one who operates the present invention) to calculate a id 
prepare a co-op report for each user. Moreover, the .software 
associated with the method and systems of the present 



system permit a service provider to process orders and 
arrange payment to a printer on behalf of a user. 

[0040] Another technical advantage of the present inven- 
tion is that the method and systems permit a user to rapidly 
create high quality advertisement materials. 

[0041] Another technical advantage of the present inven- 
tion is that the method and syslems permit the use of the 
Interoet as a platform for the development and product of 
new advertising materials, thereby providing a fast and 
I hi ill g 11' iphisti "i method for creating advertis- 
ing. The system of the invention permits even a novice to 
easily crc?t - t i rmcnts. 

[0042] The preferred embodiment of the present invention 
and its advantages are best understood by referring to FIGS. 
1 through 7 of the drawings, like numerals being used for 
like and corresponding parts of the various drawings. 

[0043] Referring to FIG. 1, fi general purpose computer 
for use with the present invention is provided. Processor 102 
has input/output section 104, central processing unit 106, 
and iiieu.oi' riii \OK ! nl ui| i i linn 104 may be 
connected v keyboard 110, .lisplav unit 112. disk storazc 
unit 114, :md CD-ROM drive unit 116. CD-ROM unit 116 
can read a CD-ROM medium 118, which typically contains 
programs -cr.il data 120. In one embodiment, the general 
purpose computer may lack some or all of the features 
described above. For example, the general purpose computer 
may operate as a terminal, an emulator, etc. with network 



[0044] The present invention is directed to a system for 
computer-created advertisements. Referring to FIG. 2, a 

lion is provided. The system may include a plurality of 
network access devices 202, such as the general purpose 
computer described in FIG. 1, may be used. In one embodi 
mcnt, nctnorl iccess devi 2H2 tcty include • irel s 
devices, including wireless Personal Digital Assistants 
("PDAs") (e.g, Palm 111 VII, Research m Morion's Black- 
bern • rci&s wj u , I p| i pageis I 

[0045] Network access device 202 may interface with al 
'ensl one nelwort; 250. Network 250 trey urcljoe the Inter 
net, one or more Local Area Networks ("LANs"), one or 
more Metropolitan Area Networks ("MANs"), one or more 
Wide Area Networks ("WANs"), one or more Intranet, etc. 
An interface between network access device 202 and net- 
work 250 may be provided as is known in the art. By way 
of example, and without limitation, the interface may be 
provided by unshielded twisted pair wiring, such as CAT-5, 
coaxial cable, telephone lines, fiber optic cables, or any other 
suitable communication medium. In one embodiment, net- 
work access devices 202 may interface with network 250 via 
a wireless interface. 

[0046J Server 210 my support the software ased i i con- 
junction with the present invention. In one embodiment, 
server 210 may access product database 212 and template 
database 214, which will be discussed in greater detail 
below. Server 210 may access network 250 in a manner as 
described above. 

[0047] In one embodiment, printer 220 may be provided. 
Printer 220 may produce electronic or hard copies of the 
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advertisement, as will be discussed in greater detail below. 
Printer 220 may access network 250 in a manner as 
described above. 

[0948] In another embodiment of the present invention, 
and referring to FIG. 3, a method for computer-created 
advertisements according to one embodiment of the present 
invention is provided. In step 302, advertising formats are 
displayed for the user. In step 304, the user selects an 
advertising format to sue. In step 306, at least one template 
corresponding to the selected advertising formal may be 
displayed. In step 308, at least one product reference is 
displayed for the user. In step 310, the user selects at least 
one product reference. In step 312, the selected product 
reference may be displayed on the template. In step 314, a 
preview of the advertisement may be created for the, user. In 
slop 316, the jscr aay icview the preview, and, if satisfac- 
tory, may authorize the production of the advertisement. In 
step 318, the advertisement may be produced, in an elec- 
tronic formal, in a printed format, etc. 
[0049] Sample screenshots that correspond to steps in the 
method I bUr i art piovid I I > 7 tail 
discussion of the method of FIG. 3 will be provided, below. 
[0050] In a preferred embodiment of the present inven- 
tions, the systems and methods utilize a program that is 
template-based and includes a database of products offered 
by a user. The template and its "look" are preferably 
controlled by the company manufacturing or supplying the 
products to permit the user to create a consistent and 
desirable public image, while simultaneously allowing the 
user flexibility in specifying the content of its advertise- 
ii ill I'u a i iih i ' ii i r -rtiphi log ima 
and associai d items may be stored in a database for ease of 
navigation, but the flexibility of insetting a custom price and 
description for the various products ma; also be pro' ided 
the user. Preferably, the program may be customized for 
each user to give the user's advertisements a distinctive 
design and functionality. 

[0051] In another preferred embodiment, a user may 
specify the number of pages to be included in an advertise- 
ment, as well as certain priutijc speci!icalio-is. for example, 
a user may specify a delivery method lor an advetiissirienl. 
(e.g., direct mailing to potential users), a quantity, a paper 
size, drop shipping inform- tinn, end other like printing 
information. By way of example, after completing the 
design of an advertisement, a user m ry cause tne service 
provider 5 server to deliver information files electronically 

[0052] In another preferred embodiment, a user may 
specify [he electronic delivery ol a ling) or non-fit al adver- 
tisement to a target audience via e-mail or by posting it on 
one or more websites. This enables a user to produce both 
printed and electronic advertisements through the systems 
and methods of the invention. 

[0053] The invention reduces the development time from 
months to weeks, (and in some cases, days or even hours), 
thereby substantially increasing efficiency and reducing time 
to develop a final advertisement. The present inventions 
permits the designing ad T erti ing prirt □ ind delivering of 
a final product to a target audience in a rapid, cost-effective 
manner. 

[0054] The present invention is also directed to a software 
program developed to significantly reduce the time and 



frustration associated with current methods of developing a 
newspaper advertisement. This Internet based program 
allows a user (e.g., a store owner) to access a web site 
through the click of an icon, to select a template, a number 
of pages, and other information, and to point and click 
through a systematic method of circular development. Upon 
login, the store i t prefer S e eted ,vith updates 
and messages about new vendors, special sales or new 
additions to the program. Through a library of suppliers 
categorized by vendor, store department, SKU and product 
description, a store 'owner may select products that are 
desired to be advertised. The store owner may place the 
selected products into pre-designcd templates, and may also 
take advantage of predetermined company advertisements. 
The ads preferably have sufficient flexibility to permit 
creativity, and yet sufficient standardization to keep the 
process easy. Upon completion of the design process to 
create an advertisement, a store owner may dictate print or 
display specifio.ricris to specify, for example, quantity, 
destination, pricing, drop ship and/or payment information. 
Preferably, the present invention is accompanied by help 
menus to assist the user in designing an advertisement. 
Preferably, the advertisement may be electronically trans- 
mitted to a professional printer for processing, printing and 
delivery. Upon receipt of the tile, the professional printer 
may generate a preview (e.g. printer's proot or other hard- 
copy, electron-.o preview), which preview may be transmit- 
ted to the store owner (by way of facsimile, electronic mail, 
or courier) along with hna" pricing arc i production con- 
firmation. 

[0055] The commercial printer may also provide a co-op 
claim calculations report. Turnkey co-op claim filing and 
processing may also be provided. Preferably, the program 
library (i.e., the da-abase ) ol suppliers is updated regularly 
in order to reflect current available products and/or invert- 

[0056] The present invention requires a computer. Prefer- 
ably, the compuler includes a modem (e.g. dial-up connec- 
tions such 14.4, 28.8 or 56K modem, DSL, cable), more 
preferably high speed, or other access interface (e.g. a Tl or 
T3 connect ior, satellite) to permit high speed access to a 
scrvci Preferably, toe computer inceides soli ware to permit 
rapid and reliable access, to lite lnietji.nl, preferably I he ussr 
h i in i mil ill it Ii i i i lcr hi setting it| 

an Internet connection, it may be desirable lo utilize cache 
to keep local copies of frequently accessed pages, and Itrus 
reduce the demands on bandwidth to the network. 

[0057] In one embodiment of the present invention, a user 
utilizes an Internet connection in order to access a web site 
on a host computer. The web site may, for example, be 
maintained and hosted by a commercial printer, a supplier, 
or an Internet Service Provider. The web site, when 
accessed, ma; requs 1 user lo log into the site by entering 
a usemame and password. 

[0058] Generally, a user will specify the advertising for- 
mat that is desired. Preferably, the riser selects an acvorlistrrg 
format from a plurality of advertising formats displayed on 
the computer screen. More preferably, the user selects from 
a pull clown menu of advertising [oralis. An advertising 
format establishes the. type of advertisement that is desired 
Examples include circulars that are distributed by hand to 
potential users, newspaper inserts that are distributed as part 
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of a newspaper, direct mail advertisements that are mailed 
directly to potential users, newsletters that are distributed u> 

ill h ! ' rder |i .i ilii. in ml in a ind h inner 
Advertising materials that may be generated using the 
present invention are not limited to these examples, but may 
include any kind of print, digital, electronic or other form of 
advertisement. 

[0059] When the user selects an advertising format such 
as, for example, a newslettct, ;1jc present invention will 
provide the user an opportunity to prepare a custom news- 
letter. Preferably, the user will have the opportunity to 
specify the number of pages in the newsletter, as well as to 
include a table of contents, product photos, and descriptive 
le.\t. In i,h6 fnKnlinierit, the picsoit invention may piescnl 
the user with a plurality of options from which the user may 
choose (e.g., 2 pages vs. 4 pages, double-sided vs. single- 
sidcd). Upon completion i>[ the design jjIu.su, the newsletter 
may be processed and electronically transferred to a com- 
print the advertisement, providing the user with hard copies 
lhal may he rii inbni-il lir i i r visbn; i i ■, c I 1 

as potential customers of the user. Alternatively, the user 
may duplicate the prints using the user's own facilities, 
thereby achieving further savings in lime and money. Yet 
another alternative is for the commercial printer to process 
the advertisement after receiving the electronic files. 

[0060] ili ii|, a i led i - i i; i au as an adver- 
tising format, the present invention will provide the user an 
opportunity to prepare a custom newspaper ad. Preferably, 
the user will have the opportunity tu sjiucifi tin. size >,<( tin. 
advertisement (e.g., full page, half page, quarter page, etc.), 
as well as to include product photos, pricing information 
(e.g. price, discount, sale, rate, coupon, etc.) and other 
descriptive text. Upon completion of the design phase, the 
ad is preferably transferred electronically to a newspaper 
company for inclusion in a newspaper. Alternatively, the ad 
may be Iransferrec electron • il . to pro, .sing a eo n- 
mercial printer, and then transferred electronically to a 
newspaper ccrnpaay for publication. 

[0061] When the user selects a circular as an advertising 
formal, l-e prescui invention wi*l prov<le I tic use- -in 
opportunity to prepare a custom circular. Preferably, the user 
will have the op:ioriini:y In specify I he number of pages in 
the circular, as well as to include prndue. photos, pricing 

lit I !| 111 i I ' I 

the present invention may present the user with a plurality of 
options from which the user may choose (e.g., 4 pages vs. 8 
pages). Upon completion of th> I ign phss« the circular is 
preferably transferred electronically for processing and 
pruning at a commercial printer. The commercial printer 
mi i 1 a r. a n d to r. p ro vtd 

hard copies to newspaper companies, if desired. Alterna- 
tively, the ad may be transferred electronically for process- 
ing at a commercial printer, and then transferred electroni- 
cally to a newspaper company for publication. 

[0062] Once an advertising formal has been selected, a 
user may select a template thai corresponds to the selected 
advertising format. In one embodiment, the present inven- 
tion will provide a one-to-one correspondence between 

. , ihle ' i isin formal nd leipplat In ■ ri? 
and understood, however, that a selected advertising format 
may have a plurality of templates that correspond to the 



selected format. Moreover, different advertising formats 
may share one or more templates. In the case of a one-to-one 
correspondence, the selection of an adverlising format may 
pre-ordain the selection of a template. 

[0063] Preferably after selecting an advertising formal, 
the user will be provided by 'he prr.sr.nt invention with an 
opportunity to select one of a plurality of templates that 
correspond to a selected advertising format. For example, if 
a circular is chosen as an advertising format, the user may 
be presented with a plurality of pre-defined templates for a 
circaler. By selecting one of the pre-defined templates, the 
use; will be able to save much time, in dcsigiuas a custom 
circular. It is understood and acknowledged, however, that 
th resent invention n I I permit a user 

to have even ;r iter lexil in 1 lirg a lemj lit, t kit 

provides a user with greater flexibility in terms of overall 
layout and design. 

[0064] In a preferred embodiment, the present invention 
includes a database of templates, which database can be 
readily acce >sc d ncl i til ,b [ 1 it J The database nay be 
t f in i i ttitt each nipiate i 1 11. , it Ian coid Of 
course, the present invention contemplates that many other 

known means of organizing el.it. d databases may be, used 

to maintain a plurality of templates for pi. I poses of this 

[D06SJ Ones a template is chosen, the user is provided 
with an opportunity to customize the template. In the case 
where a template involves multiple pages, the user may be 
provided with an opportunity to select a page of the template 
to design and/or edit. In either event, the user may begin la 
customize Ihe advertisement. 

[0066] In a preferred embodiment, ihe user may be pre- 
sented with oplions to include pre-delined product ads as 
well as new product ads that the user may create. A pre- 
defined product ad is one that was created previously and 
saved into memory le g . „iorei.l inlo a dalaoa.se or otherwise 
on a computer memory). Alternatively, the pre-defined prod- 
re: ad may bo saved as pert of a template, in which case the 
next time a template is used, it may be defined to include the 
pre defined product ad. Preferably, templates include addi- 
tional areas that permit new products to be advertised. FIC. 
1 illustrates a template thai includes pre-defined advertise- 
ments, as well as providing blocks where custom product 
ads niajr be placed. One way of readily ulemifv one are. is 
where new product ads may be placed is by coloring an area 
of the template with a color. 'F hat way, a user readily sees a 
blank portion on the template and may -import" (oi other- 
wise add by way of an editor) a new product ad. 

[0067] In one embodiment, a template may include a 
predetermined window that permits a user to specify an 
expiration dale for ar advertisement, o: even a range of 
effective dates for the advertisement, tor example, the user 
may be presented with a menu to enter two dates "Dl" and 
"D2", and the menu may automatically add text to the 
template that provides that the advertisement is good from 
Dl through D2. 

[0068] Preferably, each template includes areas wherein a 
user may add custom text. Custom text may describe a 
particular product or refer to the overall advertisement (e.g., 
"Special Sale,"25"We Install" or "We appreciate your busi- 
ness/"). A user fnencly way of designing teas feature is to 
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provide an area on the template wherein text and/oi images 
may be added simply by clicking on tbe area and pasting the 
text and/or images. Optionally, a menu may be used to enter 
custom text and/or images into an area on a template. For 
purposes of this document, areas wherein custom text and/or 
images may be placed shall be referred to as "advertisement 
areas" or, more simply, "ad areas/' The ad area may he 
configured to be a square, a rectangle, a circle, or other 
geometric shape. Color may also be used to designate the 
physical oicihs of an ad »a. An ad area may also be 
comprised of multiple boxes. For example, an ad area may 
bave one box for an image file, one box for text, and one box 
for a price. (The use of the term "box" is not intended to be 
limited to any particular geometric shape.) 

[0069] In a preferred embodiment, the template may 
include multiple ad areas, and the ad areas may be different 
shapes and/or sizes. Each of tbe multiple ad areas may be the 
same or a different color. Each of the multipie ad areas, 
preferably, may be easily modified in terms of placement on 
the template, as well as in terms of physical size. Trie ability 
to adjust the placement and/or the size of each ad area will 
facilitate the design process. 

[0070] An ad area may be customized, for example, to 
emphasize a theme, such as Independence Day Sale, Memo- 
rial Day Sale, or even. Congrahi a lions lo die Local < iiaiiu- 
aring Class. When used lor developing a inane, the ad area 
may be used to hold a graphic image (such as fireworks, 
flags, or a graduation cap) and/or text di-cclcd I" the ihcnc. 
Once a theme is developed, a user may chose to save the 
theme template as a custom template for future use. 

[0071] An ad area on a template may be configured to 
receive one or more product references, thereby permitting 
a user to customize a template in the process of creating an 
advertisement. A user may customize a template by adding 
one oi nioic product references to the template. A product, 
reference way include ullages of a product :o be advertised 
and/or custom text that describes one or more aspects of the 
product (e.g., price, size, weight, specifications, etc.). A 
product reference may include other information relating to 
the product, for example, SKU numbers, barcodes, trade- 
marks, logos, etc. For purposes of this document, informa- 
tion concerning a product to be advertised such as, for 
example, one or more of text blocks which may include 
pricing information, pictures, characters, images, designs, 
sketches, colors, manufacturer locos, shall Le referred to 
individually and collectively as a product reference. The 
overall appearand of the le i inl in t in (i.t collection 
of chosen product references) for a particular product or 
products may also be referred to as product presentation. 

[0072] In a preferred embodiment, the system and the 
method of the present invention may provide the user with 
assistance in setting the price for a product to be advertised. 
For example, the present invention may provide the user 
with historical pricing information for the product being 
idverti i for example, a SO foot long roll of masking lapc). 
and/or pricing information on products within a particular 
category (for example, all rolls of masking tape). This 
feature will help to minimize the occurrence of pricing 
errors, which will help to minimize damage to good will 
associated with such errors. The pricing information pro- 
vided by the pricing assistance program may include, lowest 
sale price, highest regular price, average sale price, etc. 



[0073] It is contemplated that a user may desire to choose 
among multiple product references for the identical product. 
For example, a user may select a first product reference that 
includes an image of "Product A" and text describing 
Product A. Alternatively, a user may select a second product 
reference that comprises only text describing Product A. 
Alternatively, a user may select a third product reference that 
comprises only an image of Product A, In addition, the user 
may select a four lb. product reference, which is similar in all 
respects to the first product reference, but which has a 
different layout of the image relative to the text. For 
example, the image may be larger in one product reference, 
and the price may be in a larger font or type size for 

[0074] The option to choose between the first product 
reference and the fourth product reference will permit a user 
lo design an oelverli.serr.eri: with consistency from product ad 
to product ad, or le' choose layout v ariety from product ad to 
product ad. In a preferred embodiment, the user will have 
multiple product references for each given product, which 
references vary in both content as well as layout. 



[0075; Whe 



nage of f 



er may bave 
re product references to the 
presented with a plurality of 
to choose. The presentation 

: aspects of the product, Often, a user may have 
thousands of products that it may be interested in advertis- 
ing. In such a case, it is preferable that the product references 
be organized by at least one methodology, and more pref- 
erably, by multiple methodologies. For example, product 
references may organized generally by generic category 
descriptions (say, "Books,""Magazines,""Clothiog, ""Gifts, 
""Hardware," etc.) It may be preferred that the generic 
categories bave subcategories as well For example a generic 
category such as "clothing" may be further categorized into 
"bools,""hats,""jcwelry,""shirt.s," etc. Another methodology 
.or organizing product references is by individual vendors 
who supply products. By clicking on one of the two win- 
dows, the user is provided with a pull-down menu of 
categories or vendors, and by selecting one of the provided 
references, the user is further provided with a portion or all 
of the product references thai are associated with the user's 
prim selections (e.g., all of the Lais, some o r the shoes, etc ) 

[0076] The system maintains in a memory storage device 
a list of product references. In a preferred embodiment, the 
present invention includes a database of product references, 
which database can be readily accessed and regularly 
updated. The database may be organized such that each 
product reference is allocated a record, which includes an 
image (or a reference marker that associates an image with 
the product), and text (or other information) that describes 
one or moo featu-cs oh in pi 1 1 1 < imple r Ife pi e 
weight, etc.). Of course, the present invention contemplates 
that many other known means of organizing data and 
databases may be used to maintain a plurality of product 
references for purposes of this invention. 

[0077] The present invention may also utilize multiple 
databases of product references. This is especially useful 
when the user is a local office of a national chain. For 
example, the present invention may use one database of 
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product references for products that are advertise:.! nation- 
ally, and a second database of product references for prod- 
ucts that ui i advert) 1 *D Tins \il permit i tser to 
I i i i i r i rn I a t mint ampaigii nd .1 
permit the user to add products that are important to a local 
clientele, 

[0078] In one embodiment, the user may be provided with 
the option of using a logo or trademark of a manufacturer for 
a particular product. This will permit potential users to 
readily irlt-nlil'y the rrnmihicliirer of a product that is being 
advertised. In another embodiment, the optional logo and/or 
trademark may be included as part of a product reference, 
and may even be stored in a database of product references, 
with reference markers associating the logo with the appro - 
priate products. 

[0079] The present invention also provides the user with 
the ability to input new product references. In a preferred 
embodiment the present invention would include a image 
capture device (such as a digital camera or scanner) which 
would permit (he user 10 input an image o.i Ihe product re ae. 
advertised The new product reference .•■pi-t>r..illv w;>ukl 
include custom text that describes one or more aspects of the 
product. Picfcrably, the system would update, its plurality a:' 
product references (e.g., by updating its database of product 
references) to include the new product reference and make 
it available for the user to select and add lo a template. 

[0080] In a preferred embodiment, the ad area on a tem- 
plate is configured to work with a product reference. For 
example, the product reference may be stored as an image 
file. If the image file is a fixed image of 2"x2", then ad areas 
may be configured to accept images of the same size, 
namely, 2"x2". 

[0081] More preferably, the ad area on a template is 
adjustable such that the ad area may be adjusted in size in 
such a fashion that the product reference is automatically 
formatted and adjusted in size to til the rested ui area. i:t 
lhiscmb:x!imcn! the invention tales the dimension;; id' an ad 
area (which may be pre-defined, or which may be measured 
dynamically) and then scales an image file (which image f.le 
may include !exi under photographs) of a product reference 
to lil tile dimensions of (he an ao;a. (X clause, one skilled in 
the art will appreciate that this feature may be designed to 
operale in other fashions. Such an aulorralie resizing feature 
has the unexpected advantage of permitting the memory- 
stored product references to be automatically and dynami- 
cally aejuslee wrJioul haeorg l.o occupy additional memory 
space Moreover, tb t , i t tl trpri ing i I ant a of 
providing a user with great flexibility in designing a custom 
advertisement. This feature also has the addition^ advan- 
tage that product images may be stored in any dimension 
(and, iu fad, may he stoned at varying linage dimensions). 
[0082] An example, v, ill readily demonstrate Ihe flexibility 
of an automatic resizing feature. A user designs a template 
to include five ad areas, each of which is of a different size. 
The user utilizes a single database of product references and 
places a different product reference in each of the five ad 
areas. Without any additional effort on behalf of the user, 
each of the five pro i referee e: i idjusted in size to fit 
within each of the five user-defined ad areas. Moreover, 
because of the automatic resizing feature, a user could 
rearrange the product references on the same template, and 
the product references would be automatically resized and 



re-formatted to fit within its new ad areas. This feature 
permits quick and easy revisions to the layout of an adver- 

[0083] The automatic resizing feature also has the unex- 
pected advantage that it can readily accommodate new 
product references. If for example, in creating a new product 
reference, the scanner scans a photograph of a product that 
is 4"x6". the new product reference can incorporate the 
entire image file. When the product reference is ready to be 
adder! to an advertisement, the system and method of the 
present invention may automatically adjust the size of the 
original image file (in this case, 4':*6") to fit within the 
dimensions of the particular ad area in the designated 
template. 

[0084] It is envisioned that the automatic resizing feature 
may operate on all formats of product references. For 
example, where the product reference is comprised entirely 
of text and stored in an ASCII formal, the automatic re d dug 
feature may ml' us* the feud, type sites and/or the layout of I he 
text lo fit into a predetermined ad area. Also, where the 
product reference is comprised entirely of an image and 
stored in tan image formal, die aatoiuatic resizing fealuie 
may adjust the size of the. image to fit into a predetermined 
ad area. It is also envisioned that the automatic resizing 
feature may also make any other necessary conversions lo 
accommodate a product reference. For example, if a pre- 
determined ad area is formatted to receive only an image 
file, and the selected product reference is stored a.s rext, the 
automatic resie i:g c .In t u he expected to , ntrl the 
text ink) a desired size such that the producl reference may 
be placed upon Ihe particular ad area. 
[0085] In the case where an ad area is comprised of 
multiple boxes, the user may be prese nted with an oppor- 
tunity to input a sale price for a particular item. The user may 
be presented with a "price window" which is specifically 

scnted with I custom text window, wherein the user may 
enter pricing information as part of the custom text. If the ad 
area includes a box for an image file, the user may be 
presented with an opportunity to input an image file (for 
example, from the producl reference dalabase). 
[0086] In a preferred eiiifarie rrrietr., the user as provided 
with an opportunily lo preview the advertisement as il will 
loon when printed. One way to provide this opportunily is 
with a "preview button which u n chekirt .11 tomal 
cally display or print an image that looks very much like the 
final advertisement as it should be printed. 

[0087] In a preferred embodiment, the system and the 
method of the present invention may provide the user with 
assistance in des gn rig the layout of an advertisement. For 
example, the present invention may provide the user with an 
opportunity lo identify one or more priorities that the present 
invention may use in advising the user on a preferred layout. 
Sample priorities may include the following: maximum size 
of product image, maximum number of advertised products 
per page; minimum separation between product references; 
maximum font or type size; minimum font or type size; 
predetermined number of product references per page; 
grouping by manufacturer; and grouping by product cat- 
egory, lor purposes of litis document. Ibis feature shall be 
referred to as priority-based layout assistance. The priority- 
based layout E-S-sistance may be. utilized on a template that 
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has already been designed by the user, in which case the 
instance program may be used to optimize the layout. 
[0088] In another preferred embodiment, the user may 
submit a template and a list of product references to be 
1lI • c " l> laic! "il t>> u pri< fit, I CC | )aV( u 
tance program. It is contemplated that a user may reset 
priorities and then preview the results based on the new list 
of priorities. The priority-based layout assistance will work 
especially well when each product being advertised has 
multiple product references from which the assi nc p, 
gram may choose. For example, if a top priority is maximum 
product image size, the assistance program may lavout the 
initial draft advertisement using those prodix! -eferencr<: 
with the largest images. This means that the product refer- 
ences may include information describing the differences 
between the various product references for each prodnct For 
example, the database of product references mav be 
designed to hold up to 10 product references for 'each 
product, whereby the product references are organized from 
largest product image to smallest product image. In any case 
the pnonty-based layout assistance may provide 'better 
refinement m circumstances when there are multiple product 
references for each of the products being advertised. 
[0089] When the advertisement has been designed (j e 
when the template has been designed and edited to include 
all .f tii rr duel n-> in , h , ir 1 

include), the user may rev.ew the preview as displayed by 
the computer or the present invention may generate a 
hard-copy preview or printer's proof for the user to review 
How and where the proof is generated depends upon the 
advertising format that is being used. For example for a 
black and white advertisement, the proof may be generated 
at a printer operated by the user (on the premises of the user) 
If a multi-colored glossy circular is desired, the proof may 
be generated by a professional printer that is located 
remotely relative to the user. To generate a preview, the 
present invention may transmit electronically the advertise- 
ment to a commercial printer, who may process and create 
an c.cctromc preview or prim a kard-copv proof of the final 
advertisement. 

[0090] A user may review the preview to confirm that the 
d 11 1 lllSLUJ ntasc i d or; die, «,„, nvenlioi j s 
acceptable m terms of content, design, quality etc If the 
, USL W th p ih n i Tti n nt n v 

lx l nr < i rij. I | , , a au ]lhai nmu 
specification that may havt been orovided bv the. user In 
addition, the invention may offer the user an automatic 
checking feature of prices, quantities, inventory availability 
(e.g. in store availability or availability from distributor or 
manufacturer facilities) or other options (e.g. size color 
composition) against preset or predetermined parameters. ' 
[0091] It is contemplated that the present invention may be 
implemented in a manner that provides an account for a user 
to access, and further lh.it tl icc.iui i , vides ae ess to 
memory storage device where the mm w , /, |„, ,/ 
other information relevant and/or unique to the user. For 
example, a host computer that may be accessed through an 
Internet connection may store product references, templates 
and other custom information for a user, such thai when a 
user logs into its account, the information is rcacilv avail- 
able. This approach will also permit certain additional 
convenience features For example, a user's files, data 



occur automatically at periodic ir 
matically upon the termination of 
upon log-off). The 



fefSl^ i f 0rmztioa ™y te automatically saved 
for the benefit of the user. Further, saving can be set up to 
well as auto- 
m.un ot an account session ( c .c. 
may also be presented upon a 
subsequent login, the option of editing a prior session's 
Lrin„ l fe^^L°i!' Cre f' ing , a nsw adv ertisement. Automatic 
S, Jl ' " ^^canHy reducing 

the nskof lost data, which consequently helps to reduce the 
time associated with creating subsequent advertisements. 
[0092] In one embodiment of the present invention the 
methods and systems may provide delivery options.' For 
example, a user may chose from a plurality of delivcrv 
options that include a) a direct mailing to potential user! 

' " in J ' - r - ' e provided by the user b) a 

"reel shipping to a newspaper publisher, and c) a direct 
1 'I ! P ln r [h ^ -I » rull-ple 1 ah, ft h „ , 

a-rect mailing) selecl i hi iser may preferably provide a 
la ' d " MIr iH'Jadd , f Hi | 

hard cop.es ,r electronic d I rr flings The data file may 
Pr T C ^ • " ! e Interne, t d , , f ^ 

(e.g. hard drives, zip disks, CDs, diskettes). 
[0093] In one embodiment of the present invention the 
'"' lno * *Y**™ may provide print schedules. Print 
schedu es permH a user to plan the logistics of meeting a 
particular ad. r . , Fn , , lm| , , p]m| 

may include t«» nates. 1 1 a distribution date— whic- is the 
date by which a user may wish to have its advertisements 
distributed; and 2) a publication deadline— which , i 
by which the proposed advertisement should be completed 
in order to meet the distribution dale. These dales are 
typically set by a user based upon the requirements of the 
user s business and the schedules of the mmiiccial printers 
'.hat the use: will be using - n the printing process. * 
[0094] In one embodiment, a user may be presented with 
a plurality of schedules from which the user may choose In 
another embodiment, the user may input a distribution date, 
andthepres rt | hc b] 1 

eased upon a pre-determined formula (for example a par- 
ticular printer requires two weeks notice to print a job). 
[0095: In another preferred embodiment, the user rmy 
submit , M,pl t. md alt prod, , trr „ « t „ ,. e 
automatically Iaid-oul using the pre-defined template and the 
order of the ha of product references. It is contemplated, as 

1 u rr r i r j lr , 

a draft advertisement based on the list of priorities. The 
pnonty-based layout assistance will work especially wed 
1 c 1 " h - ng advertised h., s mulripl ,d„a 
',' " f " rr, ^l"' - nee program may choose. 
1111 1n "- r 1 h If his than , JJnll t 
demands on the network interface (e.g., a modem connec- 
tion). By transmitting the template information and the list 
ot product references, the user avoids having to deal with 
multiple, large image files, and thus, a signi'lcam omr 
•"! u ™ ' Lrt ' h - LMokww.iI, lem and ,1 
of the present invention contemplates that Ihc host computer 
may compile a draft advertisement lean,, , h(! template infer 
mation and the list of product references, which draft 
advertisement may be transmitted directly from the host 
computer to commercial printers. In this fashion, the band- 

H 1 1 n " JL 1 r x , r t, a int t , ,i 
resulting in a savings on the development time and increased 
reliability. 
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[0096] Other embodiments and uses of the invention will 
be apparent to those skilled in the art from consideration of 
the specification and practice of the invention disclosed 
herein, All references cited herein, including all U.S. and 
foreign patents and patent applications ir< >p Li ill; if 
entirely hereby incorporated herein by reference. It is 
intended thai the specification strii! examples be considered 
exemplary only, with the true scope and spirit of the inven- 
tion indicated by the claims below. As will be easily under- 
stood by those of ordinary skill in the art, variations and 
moriilicalions of cacti of (he ciiscloscd embodiments can be 
easily made within the scope of his invention as defined by 
ihi claim i 1 i\> 

1. A computerized method for a user to create an adver- 
tisement, comprising: 

;]i i i . imputer a plurality of advertising for- 

mats lor selection by the user; 
displaying on the computer, in response to selection by the 
user, a template that corresponds to a selected one or 
more of the plurality of advertising formats; 

displaying on the computer a plurality of product refer- 
ences for selection by the user; 

displaying on the template at least one selected product 
reference to create a proposed advertisement; and 

creating t preview of the proposed advertisement. 

2. The computerized method of claim 1 further eompris- 

submitting to a remote site, through a networked connec- 
tion with the computer, electronic files of the proposed 
advertisement, specifications for the proposed adver- 
tisement, the specifications including at least one of: a 
quantity, printing information, a ship date, delivery or 

ipping instruction Linaf ii i < i | in 
information, a paper type, and a payment method; 

creating a preview of the proposed advertisement at the 
remote site; and 

creating advertisements that correspond to the proposed 
advertisement in accordance with said specific,: I ions a: 
the remote site. 

3. The computerized method of claim 1 wherein the step 
of creating a preview of the proposed advertisement is 
selected from the group consisting of: a) displaying a 
preview ol h pr p itatl menl on mpulei mdb) 
printing ii hard copy preview i»f the proposed advert isemcni. 

4. The computerized method of claim 1 wherein the step 
of displaying on the computer a plurality of product refer- 
ences for selection by the user comprises: 

displaying a menu of a plurality of product categories lor 
selection by the user; and 

displ.o r.g on be compii er tin pieisc to scJecti 11 b; Li- 
nger, a plurality of product references that correspond 
to a selected product category. 

5. The computerized method of claim 1 wherein the step 
of displaying on the computer a plurality of product refer- 
ences for selection by the user comprises: 

displaying on toe computer a menu of a plurality of 
vendors for selection by the user; and 



displaying on the computer, in response to selection by the 
user, a plurality of product references that correspond 
to a selected vendor. 

6. The computerized method of claim 1 wherein the step 
of displaying on the template <-'- least one selectee, product 
reference comprises; 

Ii r I gent o i 1 i ! iiii i r rlrsement area 

for selection by the user; 
displaying on a selected advertisement area at least one 

selected product reference; and 
displaying or die selectee advertisement area information 

for the at least one selected product reference. 

7. The computerized method of claim 6, wherein the 
information is pricing information. 

8. The computerized method of claim 1 wherein the 
selected advertising format is chosen from the group con- 

r lint t iculat, t a i 1 i ill liar I | 

banner I ignage, direci-ini-.il 

advertisements, elecliouic-e.uil advertisements, a store 
i I ( i i I I us rl 1 

9. An electronic method for a user to create an advertise- 
ment, comprising: 

accessing a vvch sile 'lirough a computer; 

displaying on the computer a plurality of advertising 
formats for selection by the user; 

displaying on the computer, in response m selection by the 
user, a template that corresponds to ;i selected one or 
more of the plurality of advertising formats; 

displaying on the computer a plurality of product refer- 
ences for selection by the user; 

displaying on the template al least one selected product 
reference to e e ii t po 1 tdvertisement; 

submitting to a remote site, via a network connection, 
electronic files of the proposed advertisement, specifi- 
cations for the proposed advertisement, the specifica- 
tions including at least one of a quantity, printing 
information, a ship date, delivery or shipping instruc- 
tions, destination information, a paper type, pricing 
information, and a payment method; 

creating, at the remote site, a preview of the proposed 

making the p i table ;o thi i or k < ind 

creating, in aeeuidance wild S| it i tl 
tisement that corresponds to the proposed advertise- 

10. The electronic method of claim 9 further comprising: 
displaying on the compute: a menu whereby the user may 

enter information concerning al least one custom prod- 
uct reference; and 

displaying on the template at least one custom product 
reference in addit-rnn to the a: ienst one selected product 

11. The electronic method of claim 9 wherein the step of 
dispt.v. ing on the computer a plurality of product references 
for selection by the user comprises: 

displaying on the computer a rrenn of :: plurality of 
product categories for selection by the usei; and 
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displaying on the computer, in response to selection by the 
user, a plurality of product references that corn p , 
to a selected product category. 

12. The electronic method of claim 9 further comprising: 
logging into an account that is maintained on the web site 

using information that uniquely identifies the user; 
automatically saving, in response to the completion of 
each step, the proposed advertisement as a prior pro- 
posed advertisement, such that upon a subsequent login 
into the account, the user will be presented with an 
option of editing the prior proposed advertisement. 

13. The electronic method of claim 9 further comprising 
printing a plurality of the advertisements at said remote site 
and choosing a delivery option for the printed advertise- 
ments selected from the group consisting of: a direct mailing 
to potential users whose names and addresses are provided 
by the user; a direct shipping to a newspaper publisher; and 
a direct shipping to the user at one or more locations. 

14. The electronic method of claim 13, wherein the 
chosen delivery option is a direct mailing to potential users, 
said method further comprising: 

transmitting, via the Internet or a storage media, a data file 
comprising names and addresses of potential users to 
whom he sdveitLscnrxnts »hould be -nailed. 

15. The electronic method of claim 9 further comprising: 
displaying on the computet a schedule comprising two 

dates a distribution date; and i publication I) n 
wherein said publication date is when the advertise- 
ment is expected to be completed to meet the distribu- 
tion date. 

16. A computerized system for creating an advertisement, 
comprising: 

a template database for storing a plurality of advertising 

a product database for storing a plurality of product 
references; 

a computer that has access to the template database and 
the product database, said computer capable of access- 
ing software that can create one or more of: 
a template selector for selecting at least one template 

from the template database: 
a product selector for selecting at least one product 
reference from the product database, each of the at 
least one product reference including at least one of 

a design interface for controlling the placement of a 
selected product reference on a selected template to 
create a proposed advertisement; 
said computer having a network interface so that a user 
may create s proposed advertisement. 

17. The computerized system of claim 16, wherein the 
network interface is an Internet interface, said system further 
comprising: 

a printer to print a proposed advertisement, said printer 
being connected to the computer via the Internet inter- 
face. 

18. The computerized system of claim 16, wherein the 
product selector comprises: 



a menu of a plurality of product categories for selection by 
the user; and 

a plurality of product references for at least one of the 
plurality of product categories. 

19. The computerized system of claim 16, further com- 
prising: 

a receiver for receiving a preview of the proposed adver- 

a transmitter for transmitting an approval I'ot the preview, 
electronic files of the proposed advertisement, specifi- 
cations, and an authorization to transfer or display the 
proposed advertisement. 

20. The computerized system of claim 16, wherein the 
computer is capable of accessing software that can create: 

a specifications interface for inputting specifications for 
the . ir ti inert i 1 ]_ u'u. in n in u i it 1 , t 
one of a quantity, printing information, a ship date, 
shipping destinations, delivery instruct tons, a paper, 
type, pricing information, and a payment method. 

21. The computerized system of claim 16, wherein the 
template selector comprises: 

a menu of a plurality of advertising formats, said menu 
je; Hitting ,• selection from the group consisting of a 
circular, a newspaper advertisement, a hard-copy ban- 
ner, an electronic banner, a flyer, signage, direct-mail 
advertisements, electronic-mail advertisements, a store 
newsletter and combinations thereof. 

22. The computerized system of claim 16, wherein the 
template comprises: 

at least one advertisement area whereupon a product 
reference may be placed; 

said at least one advertisement area also being capable of 
displaying pricing information for at least one product 
reference. 

23. The computerized system of claim 16, wherein the 
producl reference comprises al least one of an image of a 
product for sale and text 

24. A computerized system for creating an advertisement, 
comprising: 

f. template database lot storing n plurality of edvuiiisoig 
formats; 

a producl database for storing a plurality of product 
references. 

a computer that has access to the template database and 
the product database, said computer capable of access- 
ing software that can create: 

a template selector for selecting at least one template from 
the template database; 

a product input interface for adding new product refer- 

a product selector for selecting at least one product 
reference from the product database, each of the at least 
one product reference including at least one of an 
image and text; and 

a design interface for controlling the placement of a 
selected product reference on a selected template to 
create a proposed advertisement; 
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said computer having a network interface to create a 
proposed advertisement. 

25. The computerized system of claim 24, wherein the 
product input interface comprises: 

an input for receiving digital data from an image capture 
device, which device can he used to generate an image 
of a new product, 

an input for receiving textual information about the new 
product; and 

a data marker for linking the digital data and the image. 

26. The computerized system of claim 24, wherein the 
product input interface further comprises an image capture 
device selected from the group consisting of a digital camera 

27. The computerized system of claim 24, wherein the 
computer is capable of accessing software that can create: 

an editor for editing a product reference. 

28. The computerized system of claim 24, wherein the 
editor is configured to edit any graphics and any text that 
may be associated with a product reference. 

29. An Internet-based method for a user to create an 
advertisement, comprising: 

accessing a website through a computer, said website 
being hosted on a host computer, and said host com- 
puter having access to a first database of advertising 
formats and a second database of product references; 

accessing the first database to identify a plurality of 
advertising formats; 

displaying on Ihe computer the plurality of advertising 
formats for selection by the user; 

displa j ring on the computer, in response to selection by the 
user, a template thai corresponds lo a selected one cr 
more of the plurality of advertising formats; 

accessing the second database to identify a plurality of 
product references; 

displaying on the computer the plurality of product ref- 
erences for selection by the user; 

displaying on the template at least one selected product 
reference to create a proposed advertisement; 

submitting to a remote site via the Internet, electronic files 
of the proposed advertisement, specifications for the 
proposed advertisement, the specifications including at 
least one of a quantity, a ship date, a destination, 
delivery instructions, pricing information, printing 
information, a paper type, and a payment method; 

creating, at the remote site, a preview of the proposed 

making the preview available to the user for review; and 
displaying or transferring, in accordance with the speci- 
fications, the advertisement that corresponds to the 
proposed advertisement. 

30. The Internet-based method of claim 29 further com- 
prising: 

displaying on the computer a menu whereby the user may 
enter information concerning at least one custom prod- 
uct reference; and 



displaying on the template at least one custom product 
reference in addition to the at least one selected product 
reference. 

31. An Internet-based method for a user to create an 
advertisement, comprising: 

accessing a website through a computer, said website 
being hosted on a host computer, and said host com- 
puter having access to a first database of advertising 
formats and a second database of product references; 

displaying on the computer a menu whereby the user may 
enter information concerning a custom product refer- 

updating the second database to include the information 
concerning the custom product reference; 

accessing the ; firs1 database to identify a plurality of 
advertising formats; 

displaying on the computer the plurality of advertising 
formats for selection by the user; 

displaying on the computer, in response to selection by the 
user, a template that corresponds to a selected one or 
more of the plurality of advertising formats; 

accessing ihe updated second database lo identify a plu- 
rality of product references; 

displaying on the computer the plurality of product ref- 
erences for selection by the user, 

displaying on the leirrplale at least on: selected ji.thIiici 
reference to create a proposed advertisement; 

submitting to a remote site, via the Internet, electronic 
files of the proposed advertisement, specifications for 
the proposed advertisement, the specifications includ- 
ing at least one of a quantity, printing information, a 
ship date, a paper type, pricing information, and a 
payment method; 

creating, at the remote site, a preview of the proposed 

advertisement; 

making the preview available to the user for review; and 

displaying or transferring, in accordance with the speci- 
fications, the advertisement that corresponds to the 
proposed advertisement. 

32. A method whereby a user operates a computer to 
create an advertisement, comprising; 

selecting an advertising format from a plurality of adver- 
tising formats stored on a computer; 

displaying on the computer, in response to selection by the 
user, a template that corresponds to a selected one or 
more of the plurality of advertising formats, said tem- 
plate including a plurality of advertising areas; 

selecting one of a plurality of product references, each of 
said product references comprising at least one of an 
image and text; 

importing the selected product reference onto one of the 
plurality of advertising areas to create an advertise- 
ment, whereby said advertising area is configured to 
automatically format the selected product reference to 
fit within physical dimensions of the advertising area. 
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33. The method of claim 32, wherein the product adver- 
tising area is configured to automatically scale the selected 
product reference to fit within physical dimensions of the 
advertising area. 

34. The method of claim 32, wherein the advertising area 
is configured to automatically convert the product reference 
into a scaled image with physical dimensions that are about 
the same as the physical dimensions of an advertising area. 

35. A method whereby a user operates a computer to 
create an advertisement, comprising: 

selecting an advertising format from a plurality of adver- 
tising formats stored on a computer; 

displaying on the computer, in response to selection by the 
user, a template that corresponds to a selected one or 
more of the phiraKly of advertising formats., said tem- 
plate including a plurality of advertising areas; 

selecting a plurality of product references, each of said 
product references comprising at least one of an image 

specifying at least one rule of priority for laying out the 
plurality of product references onto the plurality of 
advertising areas; 

generating an advertisement whereby the plurality of 
product references are placed onto the plurality of 
advertising areas in accordance with the at least one 
rule of priority. 

36. The method of claim 35, wherein the step of selecting 
a plurality of product references comprises: 

selecting a plurality of products to be advertised, each o: 
said products bavin" ,-. corresponding plurality of prod- 
uct references, each of which product references com- 
prises image, tvxt or image and text, and each of winch 
corresponding product references differ in size of an 
image and size of a text font, 

wherein the rule of priority is to maximize the size of the 
images for each of the selected products, when said 
product references are !aid-out on a template. 

37. The method of claim 35 whereby the rules of priority 
are chosen from the group consisting of: maximum size of 
product image; maximum number of advertised products per 
page; minimum separation between product references; 
maximum font size; minimum font size; predetermined 
number of product references per page; grouping by manu- 
facturer; and grouping by product category. 

38. A computerized system for creating an advertisement, 
comprising: 

a template database for storing a plurality of advertising 
formats; 

a product database for storing a plurality of product 

references; 

a computer that has access to the template database and 
the product database, said computer capable of access- 
ing software that can create: 



a template selector for selecting at least one template 
from the template database, each of said at least one 
templates having at least one advertisement area; 

a product selector for selecting at least one product 
reference from the product database, each of the at 
least one product reference including at least one of 
an image and text; and 

a design interface for controlling the placement of a 
selected product reference onto an advertisement 
area of a selected template to create a proposed 
advertisement, said design interface including soft- 
ware to automatically format the selected product 
reference to fit within physical dimensions of an 
advertising area; 

said computer having a network interface lo create a 
proposed advertisement. 

39. A computerized system for creating an advertisement, 
comprising: 

a template database for storing a plurality of advertising, 

formats; 

a product database for storing a plurality of product 
references; 

a computer that lias access w the template r.arab.ase and 
the product databa.se, said computer capable of access- 
ing software that can create: 

a template selector for selecting at least one template 
from the template database, each of said at least one 
templates having a plurality of advertisement areas; 

a product selector for selecting a plurality of product 
references from the product database, each of the 
li i t n< n In ling at least one of an image 
and text; 

a design interface that permits a user to specify at least 
one rule of priority for laying out the plurality of 
product references onto the plurality of advertise- 

an advertisement generator that generates a proposed 
advertisement wherein the plurality of product ref- 
erences has been laid out on tire plurality of adver- 
tisement areas, all in accordance with the at least one 
rule of priority; 

said computer having a network interface to create a 
proposed advertisement. 

40. The method of claim 39 whereby the network inter- 
face is selected from the group consisting of an Internet 
connection, a broad-band based connection, a modem con- 
nection, connection through storage media, and combina- 
tions thereof. 
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